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Leveraging its unique mobile location data

The launch of the Location Sciences division marks Proxama’s strategic
shift from proximity marketing to the more scalable location data products.
This first-party data is very high quality and can be used for customer
targeting and advertising attribution. Management is focused on rapidly
growing audience reach and data revenues to bring the group to break-
even. While early in its transition, progress is encouraging; the National
Rail partnership announced in July increases its audience to over c 4m.

Not all location data is created equal

Using geo-location and beacon technology, the recently renamed Location
Sciences division delivers precise location data to a market that otherwise may be
reliant on considerably less accurate information derived from third-party data such
as bid requests for ad exchanges. Data can be used multiple times across a wide
range of industries; for instance, to improve customer targeting or demonstrate the
effectiveness of a marketing campaign. Importantly, the attribution services can link
online and offline behaviour and can track the impact of an ad campaign all the way
to the shop floor.

Early in transition; audience reach encouraging

Growing audience reach is key to ensuring that its data offers sufficient scale as
well as quality. While early in its transition, the group has made a good start on this
front. Key partners include Mapway and The Rail Delivery Group, which extended
Proxama’s cumulative audience to over 4m and data points to over 2bn, and led
management to increase its year-end targets to 5m and 5bn, respectively. With this
reach, Location Sciences is positioned competitively among UK peers such as
Foursquare. Four customer contracts have been announced this year and while
revenues are nascent (H117 data revenues £50k of £1.0m total), they are high
margin and the H2 customer pipeline is developing well.

Funding and future milestones

The annualised cost base has been reduced ¢ 40% to £4m and the payments
division, while non-strategic, now generates a relatively stable £0.3m annualised
cash flow. Together with the £3.1m fund-raising in July, management expects this
to support the group to break-even. Location data is increasingly fundamental to
how companies interact with users. It powers 38% of mobile ad impressions, a
market worth approximately £4bn in the UK and successful companies are hotly
contended; Snap’s $135m acquisition of Placed is a notable example. While early
stage, Proxama’s market capitalisation is unassuming. In the absence of forecasts
in the market, tracking new partner announcements, customer wins and data
growth is key to assessing progress.

Historical financials

Year Revenue EBITDA PBT EPS PIE EVisales
end (Em) (Em) (p) (p) (x) (x)
1215 2.5 (5.0) (6.1) (0.52) N/A 0.9
12/16 1.8 (3.6) (5.8) (0.39) N/A 1.3

Source: Proxama report and accounts
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Business description

Proxama is a mobile location data intelligence and
payments software business. The Payments division
(Proxama) offers EMV enablement and management
software to banks and card issuers. The Data division
(Location Sciences) offers high-quality mobile location
data and associated Al powered audience attribution
products. While Payments represents the larger share
of revenues, since June 2017, it is the data products
that are the strategic focus of the group. Its
headquarters are in London and it has approximately
35 employees.

Bull

Location data is used across a wide and growing
range of industries: city and transport planning,
financial services and in mobile advertising where
it is already behind 38% of ad impressions (BIA/
Kelsey), and increasingly used in advertising
attribution.

Combination of very precise geo location and
beacon technology differentiates from peers.

Strategic value of mobile location intelligence
groups increasingly recognised eg acquisition of
Placed by Snap.

Bear

Early stage, loss making. May require funding if
revenue momentum does not build as expected.

Potential risks around tightening data regulation
eg GDPR.

The payments business is small relative to the
competition.
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has been compiled from publicly available sources that are believed to be reliable, however we do not guarantee the accuracy or completeness of this report. Opinions contained in this report represent those of the
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major US institutional investors only. Edison US is registered as an investment adviser with the Securities and Exchange Commission. Edison US relies upon the "publishers' exclusion" from the definition of investment
adviser under Section 202(a)(11) of the Investment Advisers Act of 1940 and corresponding state securities laws. As such, Edison does not offer or provide personalised advice. We publish information about companies in
which we believe our readers may be interested and this information reflects our sincere opinions. The information that we provide or that is derived from our website is not intended to be, and should not be construed in
any manner whatsoever as, personalised advice. Also, our website and the information provided by us should not be construed by any subscriber or prospective subscriber as Edison's solicitation to effect, or attempt to
effect, any transaction in a security. The research in this document is intended for New Zealand resident professional financial advisers or brokers (for use in their roles as financial advisers or brokers) and habitual
investors who are "wholesale clients" for the purpose of the Financial Advisers Act 2008 (FAA) (as described in sections 5(c) (1)(a), (b) and (c) of the FAA). This is not a solicitation or inducement to buy, sell, subscribe, or
underwrite any securities mentioned or in the topic of this document. This document is provided for information purposes only and should not be construed as an offer or solicitation for investment in any securities
mentioned or in the topic of this document. A marketing communication under FCA rules, this document has not been prepared in accordance with the legal requirements designed to promote the independence of
investment research and is not subject to any prohibition on dealing ahead of the dissemination of investment research. Edison has a restrictive policy relating to personal dealing. Edison Group does not conduct any
investment business and, accordingly, does not itself hold any positions in the securities mentioned in this report. However, the respective directors, officers, employees and contractors of Edison may have a position in any
or related securities mentioned in this report. Edison or its affiliates may perform services or solicit business from any of the companies mentioned in this report. The value of securities mentioned in this report can fall as
well as rise and are subject to large and sudden swings. In addition it may be difficult or not possible to buy, sell or obtain accurate information about the value of securities mentioned in this report. Past performance is not
necessarily a guide to future performance. Forward-looking information or statements in this report contain information that is based on assumptions, forecasts of future results, estimates of amounts not yet determinable,
and therefore involve known and unknown risks, uncertainties and other factors which may cause the actual results, performance or achievements of their subject matter to be materially different from current expectations.
For the purpose of the FAA, the content of this report is of a general nature, is intended as a source of general information only and is not intended to constitute a recommendation or opinion in relation to acquiring or
disposing (including refraining from acquiring or disposing) of securities. The distribution of this document is not a "personalised service" and, to the extent that it contains any financial advice, is intended only as a "class
service" provided by Edison within the meaning of the FAA (ie without taking into account the particular financial situation or goals of any person). As such, it should not be relied upon in making an investment decision. To
the maximum extent permitted by law, Edison, its affiliates and contractors, and their respective directors, officers and employees will not be liable for any loss or damage arising as a result of reliance being placed on any
of the information contained in this report and do not guarantee the returns on investments in the products discussed in this publication. FTSE International Limited ("FTSE") (c) FTSE [2014]. "FTSE(r)" is a trade mark of the
London Stock Exchange Group companies and is used by FTSE International Limited under license. Al rights in the FTSE indices and/or FTSE ratings vest in FTSE and/or its licensors. Neither FTSE nor its licensors
accept any liability for any errors or omissions in the FTSE indices and/or FTSE ratings or underlying data. No further distribution of FTSE Data is permitted without FTSE's express written consent.
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